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Today’s Session

Social Media Ecosystem
How To Plan and Promote Events With SM
Effectively using SM to Promote Events

SM Ninja: QR Codes & Social Technology
Setting Measurable Goals
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How Do You Use the Web?

Tools
HOOKMATs HEpUALIn
Crowdsourced
Bing Platierms
LiveCasting -
Video and Audia
Wikl > : Bloga/Canversations
Music Bing Communities
gy LR
Evenis
Lifesireams

Hlogo Specific 1o Twiller

Video Aggregation
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Step 1. Plan with SM Tools

Use Skype for conference calls and chats about event planning.

«  Gchat and Tokbox are also fast and easy ways to engage audio and
video conversations.

«  PBworks: The wiki is an ideal platform for planning

 Google Calendar and Google Docs

« Basecamp a business project management solution.

« CalendarHub is also a good calendar tool with event feeds
and scheduling.

www.higherlogic.com



HIGHER LOGIC

sochal networking. collaboration, commanity.

Step 2. Organizing and Inviting

 Invite key guests, speakers, volunteers, and whoever
else is important to the success of your conference

 Pbworks: Online Team Collaboration

— A great tool for keeping information on the event
organized

— Publish guest lists and Speaker lists
» Set up a blog: Create/post updates to WordPress
* Facebook event
« EXTRA: Anyvite and Eventbrite

www.higherlogic.com
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Step 3. Promo and Distribution

* Promotion is the key to any successful meeting
» Have as many distribution channels available as possible
* Your potential guests or attendees must be able to easily find you on SM
« Twitter and Facebook should be your primary promotional tools
« Facebook
— Set up a Facebook Page
— Updates appear in news feeds
— Creating a Facebook Event
« Twitter’s key is retweeting and hashtags
— Have an event hashtag and promote it (#sm4np)
— Ask for retweets of the most important information

www.higherlogic.com
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Market Your Event Through
Facebook

Facebook Events: “one of the most powerful tools on the
platform.”

A page for your event attracts fans.

I've found success by first creating a page for the event, and
then creating a “Facebook Event” from that.

Build a reoccurring fan base over time.

Add a “Like Box” to your website or blog

www.higherlogic.com
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Social Media for Nonprofits

Mon-Profit Organization = Washington, District of Columbia

Social Media for Monprofits - Most Recent +

Jonathan Gonzalez
Where is the NYC?
2 hours ago

ﬁﬂﬂ' Social Media for Nonprofits It is on the 4th of August at NYU at

about an hour ago
Jonathan Gonzalez Thanks!!!!
about an hour ago

Jaime Hecht

Iwon't be able to make it to the conference, but was wondering if there will be
any hh's or outings in the OC area?

10 hours ago

mﬂ Social Media for Nonprofits Stay tuned, will annouce the

T Twitter.,
37 minutes ago

Social Media for Nonprofits

Have you tried any of these tools? Twoolr, TLists, Qwerly or Archivist? [ have used
Archivist and it's interesting to see data visualization. Post your favorite Twitter
tools here to share with with the rest of the community.

www.higherlogic.com



TBD

& nfo ”*

An Friend Activity 'J
| Twitter 4 Y’
Events . ra
Photos f’

4

1,460 ke this ‘

See All

Likes

-4
M
&

M e Fame

Socialbrite

Social Good

CivicActions

Frey Vineyards

Tides

VDI

TN MOMPEIFTT

—=:HIGHER LOGIC

sochal networking. collaboration, commanity.

Social Media for Nonprofits

Have you tried any of these tools? Twoolr, TLists, Qwerly or Archivist? T have used
Archivist and it's interesting to see data visualization, Post your favorite Twitter
tools here to share with with the rest of the community.

49 .
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socialmediatoday

11 Twitter & Social Media Tools To Try In 2011 |
Social Media Today
socialmediatoday.com

It's hard to keep up with all the tools available to help
maximise Twitter and other social media platforms.

@ Yesterday at 6:42pm - Share

£ 3 people like this,

Social | Impact Consulting, LLC

We're excited to announce a partnership with Social Media for Monprofits to
provide discount tickets nationwide! Use promo code “socimpact™ for $20 off
registration to the SMaNP confab in DC this Thursday, or one of the others taking
place throughout the U.5. later this year. Please help spread the word!

%Iﬂl_ Social Media For Nonprofits

Kristy Cartier Thanks for the tip. I love the Infographics of late.
Yesterday at 7:25pm

socialmedia4nonprofits.org

Far NOMPROFITE Reqister now to join us this Thursday, July 14 at The Center
for Association Leadership—hurry, as there are only & few
more tickets available and we expect to sell out.

@ Yesterday at 6:04pm - View Post

The Urban Animal Alliance

Speaking Live with Chuck Scarborough fram MBC NY News about the severity of
FitBull Fighting and Animal Cruelty in Urban America and abroad.

The Urban Animal Alliance
http: {fwww. youtube. comfwatch?v =k0 2FmCs8bHA

www.higherlogic.com



HIGHER LOGIC

sochal networking. collaboration, commanity.

acebook Search
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td - Time
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-
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Created By
Hore Info

Daphne Klein

. Peter Panepento

' Katya Andresen

ﬁ Kristy Cartier

. ResourceQueen Lancaster

ﬁ Darian Rodriguez Heyman

tein

2 Awaiting Reply View
ﬂa wall
2 ot Attending View

I AL Social Media for Nonprofits Conference- Washington, DC
Share - Public Event
1A2

Thursday, July 14 * 9:00am - 5:30pm

ASAE Conference Center 15751 Street, N.W Washington DC, 20005

Social Media for Nenprafits, Ritu Sharma, Darian Redriguez Heyman

Sodal Media for Nonprofits is a full-day (3:00am-5:30pm) conference that provides
nanprofits with practical tips & tools for fundraising, marketing & advocacy. Enjoy
keynates & sessions by Robert Michael Murray of National Geographic, Greenpeace,
American Red Cross, Network for Good and more,

Date: July 14, 2011

Time: 9am-5:30pm

WVenue: ASAE Conference Center

15751 Street, N.W

Washington DC, 20005

Registration: $125, please register online at: http://bit.ly/mS5rLv

Conference agenda at a glance: http:/fsodalmediadnonprofits. orgfdc/

Home Profile  Account ~

I'm Attending m

Birthdays See All

MNoah Ginsburg
\ 1t his birthday.
8 say Happy Birthday

Friends' Events See All

@ THE MOST EXCITING DAY OF THE
YEAR!
Saturday, August6

A%R=e

RSWP: Yes * No - Maybe

Sponsored Create an Ad

Federal Accounting

graduateschool.edu
Earn an Assodate of
Applied Science Degree in

b £ Accounting with a unique
federal accounting option
at Graduate School USA!

Join us at Moe's for Free
Queso Day on
Wednesday, July 20. Al

@ July &at 10:51pm

RECENT ACTIVITY

Mary Lynch

Jen Iacovelli

July & at 2:22pm - Like - Comment - See Friendship

Thank you so much for the support! How is everything your way?!17!

are you in dc this lovely 4th?! coming downtown to watch the fireworks at all?

hope you are having a great weekend!

July 4 3t 9:23am - Like * Comment * See Friendship
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Use Those Hashtags!

Make sure everyone knows the
Twitter hashtag

Track tweets and other mentions

Ask all participants to use a # with a
designated keyword or phrase when
discussing it. E.g. #sm4np

Put it in your literature, on name
tags, and announce it during your
keynote.

Hashtags make your event more
findable, searchable and
memorable.

"ﬁ’g NACHRI Advancing new leadership competencies? Submit your
w proposal for #ALC11 by 4/01. http//cot ag/gBkT1T

about 15 hours ago via CoTweet

ALC_US @hansfens Whew hew! Maybe we should have an #ALC11
pre-party. o)

about 20 hours ago via web

hansfens RT @ALC_US @rinaneeman We'd love to see the
% #EALALIsb folks at #ALC11, too! http:/falcus.org/education
- /2011 _conference.cfm <-'m going!

about 20 hours age via Twitterrific

ALC _US @rinaneeman We'd love to see the #5ALALIsD folks at
#ALC1, tool http:/falcus.org/education/2011_conference.cfm

about 20 hours ago via web

www.higherlogic.com
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Post Photos to twitpic

A tool that allows you to take a bwibpic
photo with your phone or camera -
and upload it directly to Twitter.

Anyone following you on Twitter will
see your tweet

Show members what's happening
In real-time

Create a sense of visual
livestreaming as the event is
underway.

www.higherlogic.com



Market Your Event Through
LinkedIn

Promote business functions with* Create an event on LinkedIn

LinkedIn Events Invite up to 50 people from your
As Lewis Howes points out in LinkedIn network.

his excellent post, Top S Ways . shows up in the events search.
to Market Your Business with

LinkedIn, “once someone Linkedin

RSVPs to your event, it shows D romoan ! 19 & must that you create an event page within Linkedin. Adding an
up on the home profile of
everyone that person is
connected to, spreading the —
message for you.”

E“"’”“_"""j Pravlerw Fvaad || Save Draft | o Cancal




Market Your Event Through
Your Blog

BEFORE

Create posts
announcing the event

Calls for presenters
Sponsorship opportunities

DURING

* Live Blogging

“Live blog” the sessions
Creates Buzz

 Take notes straight into a
blog post and publish it as
soon as the session ends

 Encourages non-live
attendees to register for
an upcoming event
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Foursquare

» (Geo-location sharing application
* The check-ins can post to Twitter and Facebook
« Badges are awarded for check-in points

1. Start by creating a new profile for your event.
2. Then, add the venue and event description.

3. Usethe “Tip” function to broadcast event updates, incentives,
and nearby meetings and venues to event participants.

4. Encourage check-ins, engage participants and reward them.

www.higherlogic.com
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fac EhOOk Search Home Profile Account v

i Angelika Lipkin [Z News Feed Top News - Most Recent ~
Edit My Profile

Share: [ Status Photo ¢]] Link '5¥ \ﬁdﬁ S5 Question Upcoming Events

‘ What's on your mind? / What's the event?

I qg 1 event invitation
. Angelika Lipkin

Social Media for Nonprofi...
Looking forward to presenting! Thursday %:00am

Social Media For Honprofits annua! D-I%qSIp:artan Game-Wa...
Angelika just chedked in @ Sodal Media For Nonprofits appENIng oW

(Washington, DC) H8 Noah Ginsburg's birthday. See Al

u 4seconds ago via Foursquare - @ - Like - Comment - Angelika on foursquare

www.higherlogic.com
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Thoughts on Videa

Quick interviews with attendees/speakers on Flips
Recorded sessions
Live streaming the event with UStream.tv

Helps expand your audience and interact with them,
even If they are not present in person at your event.

All Live Mobile Sports Entertainment Gaming Music Animals 24/7

www.higherlogic.com



Step 4. Optimize the Event
for Sharing

Keep attendees happy Create/and promote a
Schedule a Tweetup unique hashtag

Have high-speed wireless ° Have a web page or even
available a giant whiteboard

enjoyed listening to you at @adtech #adtech Everyone should go!

converse more easily oy el Bl Mo T
Promote following the g P Greatino- Mgt yOriieNeca @ows toctaeda
event’s Twitter account for S

event updates

A”ows people to tweet and J weporafic @shelly_palmer | wanted to just send a shout to say THANKS! | really

B W oshiaffer | went to zadtech and all | got was this stuffed giraffe hitp:/bwitpic com
[ L




----- HIGHER LOGIC

I sochal networking. collaboration, commanity.
L]

Step 4. Optimie the Event
for Sharing

Consider setting up a live stream (Ustream/Mogulus)
If you can’t stream, upload videos to YouTube
Finally, and most importantly, listen to your audience

Address their needs by tracking the Twitter conversation
for a large event

For small events, simply ask them for feedback
or have an online survey guests can fill out.

www.higheriogic‘cor{'n



Step 5. Post-event Social Media

Continue communication
with all the attendees

Create a blog post of your
reflections

Host a web page where
users can add their SM

Send them thank yous,
updates, and information

Be sure to promote
friending or following

Share all SM

Upload photos to the Flickr
account

Titles, Descriptions, Tags

Post videos on YouTube,
Facebook, Vimeo and
Viddler are also good
alternatives

Post recordings of
your live video
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SOCIAL MEDIA MARKETING MADNESS

I HAVE A FACEBOOK GROUP
FOR TWITTER USERS THAT TWEET
ABOUT PODPCASTERS THAT TALK
ABOUT MARKETING BLOGGHERS...

www.higherlogic.com



4 days

2,800+ attendees
(5,500+ total)

439 exhibiting companies

* Expo Hall
* General Session speakers and Thought Leader Sessions
* More than 120 Learning Lab sessions
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BIO Convention

3 days

7,800+ attendees
(15,000+ total)

1,700+ exhibitors

* BIO Business Forums
* BIO Exhibition

* Keynote Luncheons.

* More than 125 Breakout Sessions in 17 tracks
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SM NINJA MOVE

Use QR Code to:

(Quick Response)

»  Create buzz for
a tradeshow or
exposition

» Drive booth traffic

* Build partner
connections

- Provide ways to
interact through sm

« Gain post-show PR

[=]::

VENDOR SHOWCASE
HIGHER LOGIC, BOOTH 504 EXPOCAD. BOOTH 42!
Erodeasional Soctal Networking Community & Eremt Managemant E F.whllr.r Markating
Callabeeabon Soltware oe Assoclabona. Scitware, Mobie lo
www higheriooo oom | @2 hqbcch:g: m.spumd.mn | (lexpoced
;“ﬂhsgoxsm%mm EIIHROLD SOUJTIOH}I.BOOTHGDG
i Management S]I'-N‘l- qu'l Emaul, Mchile
Ai:rr'arna pm|| S Wabinar Sahusans for mm

BLUE SKY BROADCAST, BOOTH 731

We are a ful-sernce. ideclha‘ﬂehm _nﬂMukquumusB.m fee Assocsabiona.
supertor bve and web bassd aw veww morms cem | imborme
wwrwe Bl broadcast o | ﬁFI.ImSkyF!C

[ﬂﬂﬂm@. D()Oﬂl 611
BOXWOOD, BOOTH 716 mmmq Mar,
Omlne Career Canters: Our
Your Success. Get the Facts.
s L TMA RESQURCES. BOOTH 600

Make your associabien the place 1o be wath
DELCOR. BOOTH 416 TMA Hesousoes smsocishon management
Tachnology & ynamtca.m.cd acitwar,
Batwork g & JD WWw STIaFeeCuITes. com | tmaseecuroes

oo | @delcartech

RULES & REGULATIONS

THANK YOU ior participaisng i the (Of Creost af the 2011 American Sociely of Asocialion Executives
(ASAE) Ansrusl Meaeting & Expeeshion This one-of o kind condest 1 sporsored by lading sssccwion
mmm]mm:hm&mam&,amammm
D, HighRoadl Solution, [njorms, LeamingSometimng and TMA Rescurces. A12011 ASAE
Amﬂeeimaammmendeﬁue mvited bo partcpate and earn e chance to win the OR Quest
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mmdncm the MAR AT traclemarks are the property of ther respective ownees. ©2011

'WHAT IS A OR CODE?

A QR code (Quck Response) 8 a spectic malrx barcode or two-dmersonal code, readable on a mobile
device by dedicsted O code reader appbicatons. The code conststs of black modules arrangedd in & square
patiorn on a whte background, Users can scan the tmage of the O code o disply S, contact micematicn,
comnact o a wiraloss natwork or open a wob page i a mobile browsor. The nformation encoded man b bexd,
2 URL or ather data/medy. O code s everywhers & the world sround = - advestmemenis, busness carchs,

mmsgames, coupons, axport and beked check and many mone.
10
Try one of thess popular OR code readers:
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Setting Measurable Goals

* |ntegrate marketing campaigns with social spaces,

* Focus on driving specific business outcomes,

Create more efficiencies in processes around monitoring and posting.

= Capture and repurpose user-generated content in maore ways and maore places.

YEAR 3

* Make sure participants know where to find you in social spaces.
* Test different calls-to-action to see what sells, what engages, what fails.
Streamline the processes around monitoring and posting.

YEAR 2

= Experiment with using social media to make your homebase site more engaging.
* Feed content to your rock stars and influencers to build buzz.

* Find and connect your attendees, exhibitors, and stakehaolders in social spaces online.
* Set up official outposts with clear branding and regular postings about the event.
Document how participants use social media around the event,

|dentify your rock stars and influencers.

YEAR 1

www.higherlogic.com
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Set the Viral Sharing in Motion

+ Get the word out.

« Use the “share” function to post the event on your
personal walls, thereby letting your friends know.

* You can also use the “invite” function to personally invite
any number of friends. As people RSVP that they are
coming, encourage them to share and invite. The more
the merrier.

www.higherlogic.com
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Use Multiple Touch Points

« Not just Facebook, but also use Twitter to spread
the word, as well as traditional websites.

* A key to marketing is having multiple touch points
for your audience.

« If you can reach someone in three different places,
they are more likely to remember your event.

www.higherlogic.com
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Opportunities to Participate

» If someone is involved in an event, they feel more
Invested and are more likely to spread the word.

» Ask for volunteer help

« Members are more likely to help with promotion,
both online and on the street

www.higherlogic.com
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Reminders

» Facebook events give you the opportunity to
reach out.

* If the event is created from a Facebook Group, you can
send messages to those who are attending

— The “maybes”, and all of the invitees.

— If the event is created from a Fan Page, you only
have the option of sending an “update” to all fans

www.higherlogic.com
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Be Creative

« Think of unique ways of promoting the event.
« Local podcast prior to the event

« (Getting “supporters” of your event to change their
Facebook profile pictures

« Twitter avatars to something related to your event, such
as alogo orevena Twibbon.

www.higherlogic.com
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Connect With Me!

Angelika Lipkin

Manager of Strategic Partnerships
1629 K Street, NW Suite 300
Washington, DC 20006

202.559.7734

angelika@higherlogic.com
@angelikalipkin
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