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Today’s Session
1. Social Media Ecosystem
2. How To Plan and Promote Events With SM
3. Effectively using SM to Promote Events
4. SM Ninja: QR Codes & Social Technology
5. Setting Measurable Goals



How Do You Use the Web?



Step 1. Plan with SM Tools
• Use Skype for conference calls and chats about event planning. 

• Gchat and Tokbox are also fast and easy ways to engage audio and 
video conversations.

• PBworks: The wiki is an ideal platform for planning 

• Google Calendar and Google Docs 

• Basecamp a business project management solution.

• CalendarHub is also a good calendar tool with event feeds 
and scheduling.



Step 2. Organizing and Inviting
• Invite key guests, speakers, volunteers, and whoever 

else is important to the success of your conference
• Pbworks: Online Team Collaboration

– A great tool for keeping information on the event 
organized

– Publish guest lists and Speaker lists
• Set up a blog: Create/post updates to WordPress
• Facebook event
• EXTRA:  Anyvite and Eventbrite



Step 3. Promo and Distribution
• Promotion is the key to any successful meeting
• Have as many distribution channels available as possible
• Your potential guests or attendees must be able to easily find you on SM
• Twitter and Facebook should be your primary promotional tools 
• Facebook

– Set up a Facebook Page 
– Updates appear in news feeds
– Creating a Facebook Event

• Twitter’s key is retweeting and hashtags
– Have an event hashtag and promote it (#sm4np)
– Ask for retweets of the most important information



Market Your Event Through 
Facebook

• Facebook Events: “one of the most powerful tools on the 
platform.”

• A page for your event attracts fans.

• I’ve found success by first creating a page for the event, and 
then creating a “Facebook Event” from that. 

• Build a reoccurring fan base over time.

• Add a “Like Box” to your website or blog









Use Those Hashtags!
• Make sure everyone knows the 

Twitter hashtag

• Track tweets and other mentions 

• Ask all participants to use a # with a 
designated keyword or phrase when 
discussing it.  E.g. #sm4np

• Put it in your literature, on name 
tags, and announce it during your 
keynote.

• Hashtags make your event more 
findable, searchable and 
memorable.



Post Photos to twitpic
• A tool that allows you to take a 

photo with your phone or camera 
and upload it directly to Twitter. 

• Anyone following you on Twitter will 
see your tweet

• Show members what's happening 
in real-time

• Create a sense of visual 
livestreaming as the event is 
underway.



Market Your Event Through 
LinkedIn



Market Your Event Through 
Your Blog



• Geo-location sharing application
• The check-ins can post to Twitter and Facebook
• Badges are awarded for check-in points

Foursquare

1. Start by creating a new profile for your event.

2. Then, add the venue and event description.

3. Use the “Tip” function to broadcast event updates, incentives, 
and nearby meetings and venues to event participants.

4. Encourage check-ins, engage participants and reward them.





Thoughts on Video
• Quick interviews with attendees/speakers on Flips
• Recorded sessions
• Live streaming the event with UStream.tv
• Helps expand your audience and interact with them, 

even if they are not present in person at your event.



Step 4. Optimize the Event 
for Sharing



Step 4. Optimize the Event 
for Sharing

• Consider setting up a live stream (Ustream/Mogulus)
• If you can’t stream, upload videos to YouTube
• Finally, and most importantly, listen to your audience 
• Address their needs by tracking the Twitter conversation 

for a large event
• For small events, simply ask them for feedback 

or have an online survey guests can fill out.



Step 5. Post-event Social Media











SM NINJA MOVE
Use QR Code to:

(Quick Response)

• Create buzz for 
a tradeshow or 
exposition

• Drive booth traffic
• Build partner 

connections
• Provide ways to 

interact through sm
• Gain post-show PR





Set the Viral Sharing in Motion
• Get the word out. 

• Use the “share” function to post the event on your 
personal walls, thereby letting your friends know. 

• You can also use the “invite” function to personally invite 
any number of friends. As people RSVP that they are 
coming, encourage them to share and invite. The more 
the merrier.



Use Multiple Touch Points
• Not just Facebook, but also use Twitter to spread 

the word, as well as traditional websites. 

• A key to marketing is having multiple touch points 
for your audience. 

• If you can reach someone in three different places, 
they are more likely to remember your event. 



Opportunities to Participate
• If someone is involved in an event, they feel more 

invested and are more likely to spread the word.

• Ask for volunteer help

• Members are more likely to help with promotion, 
both online and on the street



Reminders
• Facebook events give you the opportunity to 

reach out.

• If the event is created from a Facebook Group, you can 
send messages to those who are attending
– The “maybes”, and all of the invitees. 
– If the event is created from a Fan Page, you only 

have the option of sending an “update” to all fans



Be Creative
• Think of unique ways of promoting the event. 
• Local  podcast  prior to the event
• Getting “supporters” of your event to change their 

Facebook profile pictures 
• Twitter avatars to something related to your event, such 

as a logo or even a Twibbon.
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